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• Getting discovered graphic 

http://www.flickr.com/photos/arcticpuppy/4437577776/ 



• Engagement graphic 

http://www.flickr.com/photos/24258698@N04/2616485572/ 



Getting Discovered 



Stop cherry-picking 





Getting Discovered 

• Two basic methods 
– Natural Affinity 
– Free-Floating Web Users 

• Natural Affinity 
– Within “shouting” distance, either 

physically (same institution) or 
conceptually (same interests) 

• Free-Floating Web Users 
– Searching or links 



Natural Affinity 

• Online methods 
– Email, Facebook, Twitter, etc. 
– Links and “ads” on allied web sites 

• Offline methods 
– Print publications 
– Posters 
– Bookmarks 



Example 

• City web site? Campus web site? 



Free Floating Web Users 

• Links 
• Hubs 
• Searching 



Hubs 

 







 



LC Photographs on Flickr 



Impact: 24 Hours Later 



Impact: Exposure 



Impact: Contributions 



Impact: Contributions 

 



 



 



 



 



 



 



 



 



 



 



Enable Crawlers 

• Create a liberal “robots.txt” file: 
 
 

• Create a “sitemap.xml” file that: 
– Specifically lists all of the URLs you 

want to be crawled 
– You register with Google, etc. 
 

User-agent: * 
Allow: / 
 



Push Stuff Out 

• Where are your users found? 
• How can you get your stuff in front 

of them? 
• What protocols and standards 

should you support to enable 
interoperability? 



Three Steps to Discovery 

1. Review your “robots.txt” file 
2. Create a sitemap and register it 
3. Study Google’s SEO doc, and 

implement everything you can 



Rules of Engagement 



Three Steps to Engagement 

1. Understand your audience and 
their passion 

2. Tailor your site to serve their 
needs 

3. Return to step 1 



Understand Your Audience 

• Who(are they?)  
• What(do they want?) 
• When(do they want it?) 
• Where(do they want it?) 
• Why(do they want it?) 
• How(do they want it?) 



Passion is the Key 

 

Courtesy of Jim Michalko, OCLC Research 



Sample Engagement Methods 

• Tagging 
• Commenting 
• Listing 
• Rating 
• Reviewing 
• Collecting 
• Crowdsourcing 



 



 



 





From: Social Classification and Folksonomy in Art Museums: early data 
from the steve.museum tagger prototype a paper for the ASIST SIG-CR 
workshop on Social Classification, November 4, 2006, by Jennifer Trant 



 



 



 



 



 



 



 



 



Summary 

1. Know your audience — both 
natural affinity and free floating 
— and what motivates them 

2. Be where they are 
3. Engage their passions 
4. PROFIT! 
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